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	 We are a multimedia company dedicated to serving the Latino community in 
northwest Louisiana and its surrounding areas. We use the most innovative digital and tra-
ditional concepts by integrating digital media, website, mobile applications, social media, 
print publications and of course, our online radio into an interactive project that reports 
local news, immigration, events, interviews, open discussions and more. 318 Latino also 
makes a direct link with organizations, businesses and individuals that seek to expose their 
products or services in this market.

	 Our mission is to build bridges between communities and to keep newly arrived 
Hispanics and residents well informed about the options of services, products, entertain-
ment,     education, culture, health, events, active leaders, etc. Our mission is that every 
Hispanic who reads, visits, listens, or connects with us in any of our platforms gets the in-
formation they need to make their day-to-day life more pleasant. 318 Latino is a bicultu-
ral and       bilingual platform adapted to the new way of communicating to our Hispanic 
community.
	 Our digital format combined with our magazine makes it easier for advertisers 
to connect in a more dynamic and direct way to our audience through clickable ads that 
direct their customers to your preferred URL whether that is your website, social media, 
or information package. Users can get all the resources they need to reach you with just 
one click.



WHO ARE WE?
Advertising in Spanish is important. Even among bilingual Latinos it’s a 
matter of cultural identity and pride.

Advertisers who use Spanish-language advertising and media, including 
print ads, build customer loyalty because they’re perceived as understanding of and 
relating to the Latino community. 

Our content is unique and dedicated to the Latinos of this area. Within our pages 
you could find everything from legal articles to pictures of the social lifestyle of 
Latinos in Northwest Louisiana.

318 LATINO AUDIENCE
In 2020 alone we had more than 8.6 million Video views. Our analytics show and 
monthly increase in LOCAL UNIQUE USERS with an average of around 29,000 local 
and 80,000+ Region-wide. This shows that many of our users continue to come to 
our platform after their first visit. 96% of our digital traffic comes from mobile de-
vices. Due to the variety of content and topics that we publish, also our bilingual 
and multicultural platform, our audience continues to grow while reaching multiple 
demographics.  Our magazine has become a collector’s item for our audience becau-
se through the years it has featured members of the community, families, servicemen 
and women, and community events that our readers hold close to their hearts. It Is 
imperative to mention that the Latino community in the Northwest Louisianian region 
has exponentially increased over the years. And since Hurricane Katrina, we have 
witnessed that more and more Latinos have made Shreveport-Bossier their home. 
The Latino community in this area is also very diverse in their occupations. We see 
doctors, soldiers, entrepreneurs, officers, contractors, and an incredible workforce 
that has built many of the businesses in the region today.

ADVERTISING IN SPANISH

WHY TARGET THE 
LATINO CONSUMER?

• Multicultural consumers are transforming the U.S. mainstream. Propelled by popula-
tion growth and expanding buying power, they are at the leading edge of converging 
demographic and social trends that are reshaping how marketers and advertisers use 
culture to connect with increasingly diverse customers.

• Younger than the rest of the population, they are trendsetters across a broad range 
of categories, fromfood and beverages to 
beauty products.

• In their prime, multicultural consumers are starting families, making plans, and 
establishing long-term brand relationships.

• They are expressive and inclusive, very often allowing multicultural consumers to 
simultaneously maintain their cultural heritage and see themselves as part of the new 
mainstream, allowing them to mixand match endless choices and products to suit 
their effortless duality in lifestyles and tastes.


